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Scotiabank, Canada’s most international bank, has close to 57,000 employees serving approximately 12 million customers, in some 50 countries over five continents in more than 80 languages.

Our mandate was to develop a campus recruitment campaign in line with the bank’s overall positioning and its employment brand guidelines. In addition, we were asked to develop a contest idea specifically targeted to the primary audience – graduating, second and third year MBAs, and college and university students. Among the many objectives, the most important was to drive this target audience to Scotiabank’s Career Starter website and increase traffic to the site.

We initiated the process with a print advertising campaign that greeted potential candidates in the languages spoken in some of its key international regions – what better way to demonstrate that Scotiabank is Canada’s most international bank? “Hello Hola Ni Hao” was launched in both English and French.

We designed an online contest to encourage visits to the website where potential candidates learned about the many opportunities for new and recent graduates. “Wish You Were Here,” the name chosen for the contest, not only expanded on the international and travel themes, but also importantly conveyed that Scotiabank genuinely welcomed the candidate to be a member of their team.

The contest took the candidate – virtually – to various countries where Scotiabank operates, asking trivia questions and offering answers that educate job seekers on the bank’s offerings, while giving them the chance to win a “Travel Anywhere” voucher worth $5,000. Throughout the journey, the candidate gained a better understanding of the bank’s culture and values. The contest also led them to view online job postings, allowing Scotiabank to measure the campaign’s success. Throughout the campaign, Scotiabank promoted its employment value proposition as one of Canada’s 50 Best Employers.

In addition to the print campaign and contest microsite, TMP developed a brochure, career fair display booths, posters and roll-up banners. HTML emails and web banners were also designed to act as web drivers for the contest with its unique URL: www.scotiabank.com/here.

We were responsible for project strategy, theme and copy development, and design as well as directing the web content and sophisticated back-end programming.

Result: The campaign was immediately successful, primarily as it was a refreshing departure from traditional campus recruitment done in the banking industry. It was accessible to all web visitors, but targeted to Scotiabank’s specific audiences. The exciting contest also motivated site visitors to refer others to the site. Scotiabank reported that site traffic and application increased significantly over the previous campaign. 

