CASE STUDIES

6 –Barrick Gold

Barrick’s gold standard

Barrick is the world’s pre-eminent gold producer, with a portfolio of 27 operating mines, an unrivalled pipeline of exploration and development projects located across five continents, and large land positions on the most prolific and prospective mineral trends. The company also has the largest gold reserves and the industry’s strongest and only ‘A’ rated balance sheet.

Barrick recruits highly qualified and accomplished professionals, as well as promising new graduates. These individuals have invested many years in training and career development. They are high achievers who are very selective about the companies they work for.  

We reasoned that a recruitment ad program to attract these individuals needed to appeal to the aspirations and achievement goals of the target audience. We recommended that Barrick highlight its status as a global enterprise that sets high standards for itself and seeks the same in its people.

The ads challenge the prospects to see if they have what it takes to be a part of the Barrick team. This is precisely encapsulated with the headline...“Test your mettle.” The ads incorporate the language of the industry and provide information to drive the target audience to the website to learn more – to take up the challenge.

We also recommended www.testyourmettle.ca as the vanity URL.

The assertive HR Ad Template successfully engages the target audience, making the case for the brand's discerning candidate selection. The “Are you Barrick gold” challenge found many takers, and we achieved our goal of driving awareness in the market for Barrick. As always, clarity and differentiation in communications provided the relevance and desire needed to implement action.

